
Careers
The course covers a broad range of topics and will allow you
to develop a range of skills that are useful in a range of
industries.  Media Studies students go onto a range of
careers, including those in broadcast media, journalism,
publishing, politics, law, advertising and marketing, social
work, design, ICT, and tourism. 

You will also explore how a range of Media Industries operate
- their ownership, structure, and influence on the products
they create. In Year 13, you will complete an NEA production,
which features a changing set of briefs each year. You will
learn and develop practical production skills such as
cinematography, photography, and editing. There is usually a
wide range of options in the briefs so you will have a lot of
choice in what you create.

The way we see the world is shaped by the media
that we consume, and it impacts all aspects of life,
from our mental health to our political beliefs, our
opinions, and even our identity.

The course will allow you to explore a range of Media
Products, including television, advertising, magazines,
newspapers, video games, music videos, websites, and social
media. You will learn how to analyse these products in order
to understand how they appeal to particular audiences, and
how they might influence, or be influenced by, those
audiences.

Student Viewpoint
I love doing Media A Level because it’s really interesting to
learn about things you see everyday, but now seeing them in
a different light. It gives me a better insight to the world
because all of the content is very relevant to today’s society.
I often use theories and concepts I learn in Media across my
other subjects, helping to develop my knowledge and
understanding of a range of topics. I enjoy the aspects of
production work as creating my own media product is
helpful in inspiring career ideas in roles like marketing,
directing, and lots more!

By studying the Media, you will look behind the
curtain and be able to appreciate the techniques
used to communicate ideas in Media texts - Ideas
that can be interesting and educational at best,
and extremely harmful at worst. 
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Subject Requirements

It is a requirement that students achieve a grade 5 in GCSE
English Literature or English Language to access and
engage successfully with the subject content.

Subject Assessment Overview
Students will sit two exam papers at the end of the second
year and will produce one piece of practical work. Both
exams are externally marked, whilst the Non-Exam
Assessment will be internally marked then externally
moderated. The assessments are as follows: 

Paper 1 (35%)
Section A will focus on Media Language and Media
Representations. Questions in this section will test the
following forms:
• advertising and marketing
• music video.
Section B will focus on Media Industries and Media
Audiences. Questions in this section can test any two of
the following forms:
• radio
• newspapers
• film (industries only).

Paper 2 (35%)
Questions will focus on the in-depth media forms of
television, magazines and online, social, and
participatory media/video games.

Non-Exam Assessment (30%) - You will produce a
statement of intent and a practical piece of coursework
created for a specific audience. The briefs that you can
choose from change every year. You will be assessed
depending on the type of media product you have created,
with a focus on using genre conventions effectively, using
technology, appealing to a target audience, and being
creative in your production.

Overall, students love that the subject is relevant, up to date,
and something that they see in practice every single day. It
allows you to look at the world in a new way and appreciate
how we communicate and shape our ideas about the world.
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